[ECRRERK]CEER)

E < & X (Business)

LIFiE, EVRRADOZEICEBNT, sz aiic ks () OFREEHb-oTnLH T &
PR ENDENPMEBEZRLTWET, LHF2T) LT, ThEWDPEOREREETH D
EEbNL, BEE 2BZEATIV, £, TNELAPEOREHRBTE TN I LEBER

. BEE Z2BEATIN,

Below is a list of general abilities and knowledge that society is likely to expect from

students who acquired degree(s) in the field of Business upon employment. Please assess, in

the first question, the importance of each ability and knowledge in the workplace, and in the

second question, evaluate the extent to which these expectations are being met.

FaArETF U AOBEBEBIOCEGBEICOWVWT, HTF%E HEE BT
1 2BATOTHATTEIW (Importance) (Achieved)
For each competence, circle one number for its {128 - &K - =
importance and achieved. Low high | Low high
1L eV 20 BRECHEOER N7 nREIcET 1 2 3 411 2 3 4
DEERRIERE (722 2 IXEE GDP ik HE 2 E) @
BHEHHTE DS
Ability to explain the meaning of basic macroeconomic
indexes (such as real GDP growth rate) closely related to
business decision making.
2. EVFRRACHEORVWEANZZFHEE (Kex ¥ |1 2 3 411 2 3 4
ROE R EAEERER) OE®REZHHATE D
Ability to explain the meaning of basic financial ratios
(such as ROE and total assets turnover rate) related to
business.
3. EURRICHETHEAMNLHFE (KPISPDCARYE) |1 2 3 4|1 2 3 4

DE%REZHHITE D
Ability to explain basic business terms (such as KPI and

PDCA).




B U R AR T DA O FR @) W A 1 R B
L. PR3 <HATED
Ability to understand and explain exactly recent events

and trends related to business.

B VRSB LT 0 A IS Ul R 7 — 4 &
EL, MEREIMTTES

Ability to collect appropriate data that suit the objectives
of the analysis required and to present them in graphs or

charts.

EVXR A RE R e  ERB ORI E L
THAfL T, BHETED
Ability to put social phenomena related to business into a

box-and-arrow diagram.

ORI T M AR EEONA & E
WCHFS L5 LR TED
Ability to understand the content of academic material in

business administration and economics exactly.

e PR (TR AR 72 &) o0 — ik (5
o] <T@ il 72 L) ofFm. vl th
BLERULLVRALDA Z—Fy b EOIFEHREZ EMIC
HETE 5

Ability to understand specialized economic newspapers
(such as FT and WSJ), the economics pages of general
newspapers (such as The Times and The New York
Times), or information on the Web equivalent to the

contents of those newspapers.

EVRACEEL T HERNEDOBZHTRMEEORD
FZHWIET H2MEICK S E  FnICRb 2 BESCED
FEBWBRIZE R, ELEVTED
Ability to notice problems existed in the conventional
ways of thinking and working in business, and to come up
with and suggest new ideas and new procedures in order

to improve conditions in business.




10 2 bAELDZ LazfMEL THEFOBRRY 2D
HAFXNVPHIZONTND
Ability to organize a work plan by considering future

events.

11, BB ORI B 3 2 BT RO 70 S SRR O R R
XaFHAT, NEZ EMICHMTE D
Ability to understand the content of specialized English
books or journal articles in business and economics

exactly.

12, EVRRCBT D HEOF Y PERETEA T
EfEIC PR TE D

Ability to understand the English content of online

%

%

information in business.

13. BV R AL T RFECHEHOD I I 2=/ —v 3 v
MNTxED

Ability to discuss business issues in English.

14. 7 o7 — b OFRFHIE L W o Torb A O AR 72
FEEZHICHOT T EVRRACET 2HEICISHTE
%)
Possession of the basic skills to conduct social research
(such as how to design questionnaires) and the ability to

apply those skills to business surveys.

15. G AT Z2 X L &35, #atmtr o FEICE SV
T VEBICT =2 %&io TE R RADOME oA TE
%)
Ability to conduct appropriate statistical analysis (such as

regression analysis) in a business context with actual data.

16. B MESLHERIRELR EOMBHLEL DI LT,
ZOEEDOME LORMECRHELERM TE 2
Ability to analyze a company’s accounting statements
(such as a balance sheet and profit-and-loss statement)
and to point out the financial characteristics and problems

of the company.




17.DCF EZIF LD L5 BRI KL DHRE A EIME
Al 2 720 D RARR R BERIZ DO W T  EETEE)
EERETED
Ability to examine business activity based on the basic
theory for evaluating a company’s investments or

corporate value (such as the DCF method).

18. SR RIS ORL BN D TR (To & 2~ A 7
W R =B —DT 7 AT« T4 —EXET)) 1T
SNWT, E¥TEZERTED
Ability to examine business behavior based on a basic
framework for business and corporate strategy (such as

Michael Porter’s Five Forces Model).

19.4PsR°STP (87 A VT —Ya v -2 =T 40 -
RYOva=v ) bnwotk~w—rT 40 70OEARE
CESWC v—Fr T4 v Il b 2 EBEOB S %5
BTED
Ability to examine actual marketing phenomena using
basic concepts of marketing (such as the 4P’s and the

segmentation—targeting—positioning approach).

20. EF_N—T g v (BT RV —F—2 v 7210
D ET D ABATEIRCEM TOBLIZE D 5 AN 2
BEAFICESHT BEICRBT I ABITEHEERTE
%)

Ability to examine actual human behavior in companies
relying on basic concepts of human behavior and group

dynamics (such as motivation and leadership).

21, A EAR R 2 B AT D BR D N — R L 7 D FR ) 7 A
JEHE (H1E) OB R FIZHESW T, EEMBKICONT
BETED
Ability to examine a business’ organization using the

basic theories of organizational structure.




22. DO NFBOR -T2 NG IRE Bam O AR 2%
XTI SNTHHITE D
Ability to analyze actual human resource policy and
practices of a company using basic human resource

management theories.

3. EPFEVAT L EEHT H ETR—R LR DR
EBEZFCESNT, REFEHZELZTED
Ability to wuse the basic theories of production

management to examine real business activity.

24, 2T B T D2 EEORKENT SV T Bk 2 200 FRERE
EEOIZIRNRENOELETE S
Ability to examine the functions of companies in society
from a broad perspective that includes multiple

stakeholders.

25. [E RS DE W RN FERE T MIT TR L EHEEW
IR RIS B D 2 AR R 2 DN T AR
EHEERTED
Ability to use international management theory (such as
an impact of cultural differences among countries on

management) to examine real business activity.

26. IR T DRIEEZ T L CTURIRRZER T 22 &
MTED
Ability to analyze and structure a problem of an enterprise

and design a solution (i.e. entering a new market).

27, Mk Z FEMNICH ST BIERRE . r— A - 22T 1,
TVl b U= R EICET YT 4 T
DIRENTE D
Audit an organization and design consultancy plans (i.e.

tax law, investment, case studies, and project work).

28. SALRCMHER D K 9 7p B Uk R BEE 5 R A GRaRk
LT, TNONREEMBKICEXDIRELHMTED
Identify related issues such as culture and ethics and

understand their impact on business organizations.




29. WH, Wik Wi, ~—r 707 MEBAELEN L 2 3 411 2 3 4
oo, M OSMAEZRBL T, 26 DH O
REMETE D
Identify the functional areas of an organization and their
relations  (i.e.  purchasing, production, logistics,

marketing, finance, human resource).

0. vz uy s I 7 agERK (ME- & A7408BN |1 2 3 4|1 2 3 4
T5) DEEICHEXHIEELRMTED
Identify the impact of macro- and microeconomic
elements on business organizations (i.e. financial and

monetary systems, internal markets).

3. BEFHIN o2 g L C. =N onFH-2hmE | 1 2 3 4|1 2 3 4
RNF R OHT TR L TCHERLIHBLZEETLHZ LN
TE5

Understand existent and new technology and its impact

for new / future markets.

A HORIEASNVRFLEERICHIMNTOIRELELEZL2bDD5L, bo b b HERKE
R E, BEEOEWVIE IC5EEC, () HIZESZ2HFEVTEFIN,

Please choose the five abilities and knowledge that you think you need to acquire by the

time of graduation and rank them by number in the boxes below.

HEIEE (Importance)

1 %&H (First) % (No. )
2 & H (Second) # (No. )
3 & H (Third) % (No. )
4 #FH (Fourth) % (No. )
5 &% H (Fifth) # (No. )




B HART-HINKRFEREFICL-SELFHETETWVWELLEEZIENCHHEL., BHEOS
WIE IZ5@EED, () NIZE 72 ENTFIW,

Please choose the five abilities and knowledge that you think you have achieved most

completely by the time of graduation and rank them by number in the boxes below.

H1E5E (Achieved)

1 &H (First) % (No. )
2 & H (Second) # (No. )
3 & H (Third) % (No. )
4 % H (Fourth) # (No. )
5 &% H (Fifth) # (No. )



(ECRRAEM#K](HER)

E < & X (Business)

LRI, BEVRRADOGBHICBWT, EEaiic K% (FHF) OFREAIHbDoTNDL I L
N ENDREIDLHHBAERLTCWVET, HARTE-OIEEEINEZFENMELZITI LT, 21
FTUWNEDODREEETHLEEE NS, BEEE 2BE52 T3V, o, ThZnnEoR

EEE/TETWNDLEBEZRAN, HEE 2BEAT IV,

Below is a list of general abilities and knowledge that society is likely to expect from

students who acquired degree(s) in the field of Business upon employment. Please assess, in

the first question, the importance of each ability and knowledge in the workplace, and in the

second question, evaluate the extent to which these expectations are being met.

FaArbETF U AOBEBEBIOCEGBEICOWVWT, HFxE HEE BT
1 2BATOTHATTEEW (Importance) (Achieved)
For each competence, circle one number for its {128 - &K - =
importance and achieved. Low high | Low high
1L eV 20 BRECHEOER N7 nREIcET 1 2 3 411 2 3 4
DEERRIERE (722 2 IXEE GDP ik HE 2 E) @
BHEHHTE DS
Ability to explain the meaning of basic macroeconomic
indexes (such as real GDP growth rate) closely related to
business decision making.
2. EVFRRACHEORVWEANZZFHEE (Kex ¥ |1 2 3 411 2 3 4
ROE R EAEERER) OE®REZHHATE D
Ability to explain the meaning of basic financial ratios
(such as ROE and total assets turnover rate) related to
business.
3. EURRICHETHEAMNLHFE (KPISPDCARYE) |1 2 3 4|1 2 3 4

DE%REZHHITE D
Ability to explain basic business terms (such as KPI and

PDCA).




B U R AR T DA O FR @) W A 1 R B
L. PR3 <HATED
Ability to understand and explain exactly recent events

and trends related to business.

B VRSB LT 0 A IS Ul R 7 — 4 &
EL, MEREIMTTES

Ability to collect appropriate data that suit the objectives
of the analysis required and to present them in graphs or

charts.

EVXR A RE R e  ERB ORI E L
THAfL T, BHETED
Ability to put social phenomena related to business into a

box-and-arrow diagram.

ORI T M AR EEONA & E
WCHFS L5 LR TED
Ability to understand the content of academic material in

business administration and economics exactly.

e PR (TR AR 72 &) o0 — ik (5
o] <T@ il 72 L) ofFm. vl th
BLERULLVRALDA Z—Fy b EOIFEHREZ EMIC
HETE 5

Ability to understand specialized economic newspapers
(such as FT and WSJ), the economics pages of general
newspapers (such as The Times and The New York
Times), or information on the Web equivalent to the

contents of those newspapers.

EVRACEEL T HERNEDOBZHTRMEEORD
FZHWIET H2MEICK S E  FnICRb 2 BESCED
FEBWBRIZE R, ELEVTED
Ability to notice problems existed in the conventional
ways of thinking and working in business, and to come up
with and suggest new ideas and new procedures in order

to improve conditions in business.




10 2 bAELLZ LazfMEL THEFOBRRY 2k D
HAFXNPNHIZONTND
Ability to organize a work plan by considering future

events.

11, BB ORI B 3 2 BT RO 70 S SRR O R R
XaFHAT, NEZ EMICHMTE D
Ability to understand the content of specialized English
books or journal articles in business and economics

exactly.

12, EVRRCBT D HEOF Y PERETEA T
EfEIC PR TE D

Ability to understand the English content of online

%

%

information in business.

13. BV R AL T RFECHEHOD I I 2=/ —v 3 v
MNTxED

Ability to discuss business issues in English.

14. 7 o7 — b OFRFHIE L W o Torb A O AR 72
FEEZHICHOT T EVRRACET 2HEICISHTE
%)
Possession of the basic skills to conduct social research
(such as how to design questionnaires) and the ability to

apply those skills to business surveys.

15. G AT Z2 X L &35, #atmtr o FEICE SV
T VEBICT =2 %&io TE R RADOME oA TE
%)
Ability to conduct appropriate statistical analysis (such as

regression analysis) in a business context with actual data.

16. B MESLHERIRELR EOMBHLEL DI LT,
ZOEEDOME LORMECRHELERM TE 2
Ability to analyze a company’s accounting statements
(such as a balance sheet and profit-and-loss statement)
and to point out the financial characteristics and problems

of the company.

10




17.DCF EZIF LD L5 MEIC L DHRE A EIE
Ze f 3 5 7o O O FEAR 2 BLER I EE D W T AR ETEE)
EEETED
Ability to examine business activity based on the basic
theory for evaluating a company’s investments or

corporate value (such as the DCF method).

18. SR RIS ORL BN D TR (To & 2~ A 7
W R—=BE =D T 7 AT« THx—X-ET /) ITH
ST, E¥RTEEERTED
Ability to examine business behavior based on a basic
framework for business and corporate strategy (such as

Michael Porter’s Five Forces Model).

19.4Ps°STP (87 A VT —Ya v -2 =T 40 -
RYOva=v ) bwotk~w—rT 4 v 70OEAEE
WCEASWT ~— 7T 4 I ERDOB L 2%
BTED
Ability to examine actual marketing phenomena using
basic concepts of marketing (such as the 4P’s and the

segmentation—targeting—positioning approach).

20. EF_N—Ta v (BT RV —F—2 v 7210
D ET D ABATEIRCEM TOBLIZE D 5 AN 2
BEAFICESHT BEICRBT L ABITEHEERTX
%)

Ability to examine actual human behavior in companies
relying on basic concepts of human behavior and group

dynamics (such as motivation and leadership).

21 R EAAR 2 BT T DR DN — R L 7 D HOR R T A
TEHE (H1E) OB FIZHESW T, EEMBKICONT
ERTX D
Ability to examine a business’ organization using the

basic theories of organizational structure.

11




22. D NFBOR 1T 2 AR IRE Bam O AR 2%
ZTFZHSNTHITTE D
Ability to analyze actual human resource policy and
practices of a company using basic human resource

management theories.

3. EPFEVAT L EEHT H ETR—R LR DR
EBEZFCESNT, REFEHZELZTED
Ability to wuse the basic theories of production

management to examine real business activity.

24, 2T B T D2 EEORKENT SV T Bk 2 200 FRERE
EEOIZIRNRENOELETE S
Ability to examine the functions of companies in society
from a broad perspective that includes multiple

stakeholders.

25. [E RS DE W RN FERE T MIT TR L EHEEW
IR RIS B D 2 AR R 2 DN T AR
EHEERTED
Ability to use international management theory (such as
an impact of cultural differences among countries on

management) to examine real business activity.

26. IR T DRIEEZ T L CTURIRRZER T 22 &
MTED
Ability to analyze and structure a problem of an enterprise

and design a solution (i.e. entering a new market).

27, Mk Z FEMNICH ST BIERRE . r— A - 22T 1,
TVl b U= R EICET YT 4 T
DIRENTE D
Audit an organization and design consultancy plans (i.e.

tax law, investment, case studies, and project work).

28. SALRCMHER D K 9 7p B Uk R BEE 5 R A GRaRk
LT, TNONREEMBKICEXDIRELHMTED
Identify related issues such as culture and ethics and

understand their impact on business organizations.

12




29.

R, BE Wi, ~—r 747 MB. AFEEWw |1 2 3 4|1 2 3 4
oo, M OSMAEZRBL T, 26 DF O
REMETE D

Identify the functional areas of an organization and their
relations  (i.e.  purchasing, production, logistics,

marketing, finance, human resource).

30.

v /uiye I alER (ME -8 AT7TARHN |1 2 3 411 2 3 4
T5) DEEICHEXHIEELRMTED

Identify the impact of macro- and microeconomic
elements on business organizations (i.e. financial and

monetary systems, internal markets).

31.

BEfF e i 2 g L C. 2o w1 2 3 4|1 2 3 4
RNF R OHT TR L TCHERLIHBLZEETLHZ LN
T

Understand existent and new technology and its impact

for new / future markets.

HRIDIRE SN FERRFREERFICHIHT LT HODI B, bok b EERGE
oM, BEEEORmWVIE ICSE&ET, () NICEFZEZ2ENTTIN,

Please choose the five abilities and knowledge that you think are the most important

to be acquired by the graduates and rank them by number in the boxes below.

P (Importance)

1 & H (First) # (No. )
2 %&H (Second) # (No. )
3 %A (Third) % (No. )
4 % H (Fourth) # (No. )
5 & H (Fifth) # (No. )

13




B R0 EINTEFEDPRFRERIZCL, L LEEGETE TWVDHRENHF
DEWIE ICSEREY, () HIZEFEZ2EVTTFI,

Please choose the five abilities and knowledge you think are most completely achieved by

=
R
m
FEi
RE:

the graduates and rank them by number in the boxes below.

H1E5E (Achieved)

1 &H (First) % (No. )
2 & H (Second) # (No. )
3 & H (Third) % (No. )
4 % H (Fourth) # (No. )
5 &% H (Fifth) # (No. )

14
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